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FUNCTIONAL RÉSUMÉ 

 

In the course of his professional work, he has developed a horizontal career profile 
due to the requirements of client companies and organizations, in providing 
TECHNICAL & MARKETING SUPPORT in a variety of roles.  

This has provided a wide range of in-depth experience of ornamental 
horticulture at an international level that does not permit him to easily express his 
skills and competence. The terms: coordinator, educator, consultant, writer, 
collaborator and promoter, are all relevant when taken together in the description 
‘technical and marketing support’.   

He has made an important contribution to the internationalization and promotion 
of companies in the ornamental horticultural sector. His work has followed the 
immense amount of synergy and usefullness found in working in the above 
mentioned capacities. This includes the use of English.   

Building up the international name and foreign participation of the Miflor - Fiera 
Milano trade exhibition through a 12 year collaboration with the organizers. 
Creation and supervision of new initiatives to attract foreign exhibitors, visitors and 
trade journalists. Assisting in all aspects of EU funded projects, the organization 
of international conferences and pre-organized B2B meetings. Creating and 
managing special display areas for service companies and novelty products. 
Technical translation and writing discussion reviews.  

Realization of innovative product and market development with three 
companies for the introduction and promotion of new varieties of ornamental plants 
in Italy, obtaining exclusive propagation and distribution rights. This needed a 
major effort, especially in view of the limitations imposed by traditional agricultural 
distribution. 

Reinforcing the international profile and scope of companies and professional 
organizations in various countries, also in relation to the cultivation of new plant 
varieties, the utilization of innovative production technology, novel marketing 
methods and other elements of professional interest. Research and realization of a 
fully integrated business plan for a Dutch company, promoting the introduction of 
a new bio-active Silicon molecule for the agricultural market worldwide. Writing 
technical books/ booklets, web research and summarizing.  

The development of trade and professional exchange by organizing and 
conducting inward and outward missions, independently for the most part, between 
client companies in Italy and businesses and organizations in foreign countries, and 
vice versa. The identification of marketing and sales opportunities in these 
foreign markets. Research and testing the logistical complexities of importing live 
plant material.  

 

 


